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LEARNING OUTCOMES

1. Define public opinion, consensus, and divided opinion, 

and discuss major sources of political socialization, 

including the family, the schools, the media, and political 

events.

2. Identify the effects of various influences on opinion, 

including education, income, religion, race/ethnicity, 

gender, and geography.

3. Describe the characteristics of a scientific opinion poll, 

and list some of the problems pollsters face in obtaining 

accurate results.

4. Consider the effect that public opinion may have on the 

political process.
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PUBLIC OPINION AND POLITICAL 

SOCIALIZATION 1 OF 7

▪Consensus and Divided Opinion

▪Forming Public Opinion: Political Socialization

▪The family

▪Education as a source of political socialization

▪Peers and peer group influence

▪Opinion leaders’ influence
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PUBLIC OPINION AND POLITICAL 

SOCIALIZATION 2 OF 7

Representatives John Conyers (D., Mich.) and Donna Edwards (D., Md.) 
speak during a rally to promote more generous Social Security benefits. Labor 

unions were major sponsors of this event. 

Why would organized labor want to expand Social Security?

W
in

 M
c
N

a
m

e
e

/G
e
tt

y
 I
m

a
g

e
s

4



CONSENSUS OPINION

Question: How much 

more needs to be done 

in order to achieve 

racial equality? (Asked 

of African Americans.)

.
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DIVIDED OPINION

Question: How much more 

needs to be done in order 

to achieve racial equality? 

(Asked of non Hispanic 

whites.)
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PUBLIC OPINION AND POLITICAL 

SOCIALIZATION 3 OF 7

A Maryland voter holds her daughter as she participates in early voting.

How much of an effect might early voting programs have on voter turnout?
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PUBLIC OPINION AND POLITICAL 

SOCIALIZATION 4 OF 7

His Holiness Pope Francis at the Cathedral Basilica of Saints Peter and Paul

in Philadelphia. 

Why might this pope be an opinion leader for many people who are not Catholic? 
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PUBLIC OPINION AND POLITICAL 

SOCIALIZATION 5 OF 7

▪The Media and Public Opinion

▪The popularity of the media

▪The impact of the new media

✓Fairness Doctrine
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PUBLIC OPINION AND POLITICAL 

SOCIALIZATION 6 OF 7

▪Political Events and Public Opinion

▪Historical events

▪The political mood
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PUBLIC OPINION AND POLITICAL 

SOCIALIZATION 7 OF 7

Facebook founder Mark 
Zuckerberg marches with 
his employees in San 
Francisco’s Gay Pride 
Parade. 

How are leaders of the new 
media different from 
leaders of the old?
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POLITICAL PREFERENCES AND

VOTING BEHAVIOR 1 OF 7

▪Party Identification and Demographic 

Influences

▪Educational achievement

▪Economic status

▪Religious denomination

▪Religious commitment and beliefs
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POLITICAL PREFERENCES AND

VOTING BEHAVIOR 2 OF 7

▪Party Identification and Demographic 

Influences continued

▪Race and ethnicity

▪The Hispanic vote

▪The gender gap

▪Geographic region
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POLITICAL PREFERENCES AND

VOTING BEHAVIOR 3 OF 7

Some sections of the U.S. have high levels of poverty, such as in Owsley 

County, Kentucky, where this auto mechanic lives. 

How does family income influence feelings about government?
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POLITICAL PREFERENCES AND

VOTING BEHAVIOR 4 OF 7

Three generations in 

a synagogue. 

Do most Jewish 

voters prefer liberal or 

conservative 

candidates?
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POLITICAL PREFERENCES AND

VOTING BEHAVIOR 5 OF 7

A Latino woman and her eighteen-month-old daughter march to the White 
House in support of immigration reform. 

How is the daughter acquiring political values by attending a rally with her 
mother?
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THE GENDER GAP IN

PRESIDENTIAL ELECTIONS
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POLITICAL PREFERENCES AND

VOTING BEHAVIOR 6 OF 7

▪Election-Specific Factors

▪Perception of the candidates

▪ Issue preferences
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POLITICAL PREFERENCES AND

VOTING BEHAVIOR 7 OF 7

Florida women support 
Senator Ted Cruz (R., 
Texas) for president. The 
rally took place shortly 
before the Florida 
presidential primaries. 

What influence does 
geographical region have 
on political preferences?

Gerardo Mora/Getty Images
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MEASURING PUBLIC OPINION 1 OF 7

▪The History of Opinion Polls

▪Sampling Techniques

▪The principle of randomness

▪The statistical nature of polling

▪Sampling error
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MEASURING PUBLIC OPINION 2 OF 7

Polling experts Nate Silver (center) with his colleagues Michah Cohen and Harry 

Enton. Silver correctly predicted most elections in 2012. His Fiverthirtyeight blog is 

now sponsored by ESPN. 

In what ways do politics resemble sports?
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MEASURING PUBLIC OPINION 3 OF 7

▪The Difficult of Obtaining Accurate Results

▪Weighting the sample

▪House effects

▪How accurate are the results?
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GALLUP POLL ACCURACY RECORD
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MEASURING PUBLIC OPINION 4 OF 7

▪Additional Problems with Polls

▪Poll questions

▪Unscientific and fraudulent polls

▪Push polls
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MEASURING PUBLIC OPINION 5 OF 7

President Harry Truman holds up the front page of the Chicago Daily Tribune issue that predicted 
his defeat on the basis of a Gallup poll. Truman, of course, defeated Dewey.

Why would a newspaper today be unlikely to make such an inaccurate prediction and put it on 
newsstands?
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MEASURING PUBLIC OPINION 6 OF 7

▪Technology and Opinion Polls

▪The advent of telephone polling

▪Telephone polling problems

▪The cell phone problem

▪Enter Internet polling
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MEASURING PUBLIC OPINION 7 OF 7

College fraternity members 
wait to meet Republican 
presidential candidate 
Donald Trump at a 
campaign rally in Albany, 
New York. 

How might young 
Republicans view issues 
differently from older ones?

NurPhoto/Getty Images
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PUBLIC OPINION AND THE

POLITICAL PROCESS 1 OF 3

▪Political Culture and Public Opinion

▪Political trust

▪Public Opinion about Government

▪Confidence in other institutions

▪The most important national problems

28



CONFIDENCE IN INSTITUTIONS TREND

Question: I am going to read a list of institutions in American society. 
Please tell me how much confidence you, yourself, have in each one: a 
great deal, quite a lot, or very little?
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PUBLIC OPINION AND THE

POLITICAL PROCESS 2 OF 3

▪Public Opinion and Policymaking

▪Setting limits on government action

▪The public versus the policymakers

▪The limits of polling
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PUBLIC OPINION AND THE

POLITICAL PROCESS 3 OF 3

▪A Policy Example: Contraception Insurance

▪The controversy

▪The Supreme Court addresses the issue

▪Public opinion and the controversy

✓Framing
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LIBERALS AND CONSERVATIVES DIFFER 

ON SPENDING FOR SAFETY NET AND 

ENVIRONMENTAL ISSUES
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RED STATES AND BLUE STATES
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RED STATES AND BLUE STATES HAVE SIMILAR 

OPINIONS ON MANY CONTROVERSIAL ISSUES
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THE GENDER GAP 
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MEASURING PUBLIC OPINION

▪The History of Opinion Polls

▪1800s: Straw Polls

▪By the 1930s modern, relatively accurate polling 

techniques were developed by George Gallup, Elmo 

Roper, and others.
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MEASURING PUBLIC OPINION (CONT.)

▪Sampling Techniques

▪Representative Sampling

✓The Principle of Randomness

✓A purely random sample will be representative within the stated 

margin of error. The larger the sample of the population, the 

smaller the margin of error.
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PROBLEMS WITH POLLS

▪Sampling Errors

▪The difference between a sample’s results and the true 

result if the entire population had been interviewed. 

▪When can sampling errors be dangerous? 
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PEANUTS © 1998 Charles Schulz. Reprinted by permission of United Feature Syndicate, Inc.

BLONDIE by Young & Drake. © Reprinted with special permission of King Features Syndicate
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PROBLEMS WITH POLLS (CONT.)

▪Poll Questions 

▪Yes/no answers are a problem if the issue admits to 

shades of gray. Often, people will attempt to please the 

interviewer.

▪Push Polls 

▪Attempts to spread negative statements about a 

candidate by posing as a polltaker. 
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© UPI /Bettmann /Corbis

President Harry S. Truman holds up a copy of the Tribune after his 

presidential election, arguably one of the most famous headline 

mistakes. (UPI/Corbis-Bettmann)
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GALLUP POLL 

ACCURACY RECORD
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TECHNOLOGY AND 

OPINION POLLS

▪ The Advent of Telephone 
Polling
▪ Far easier and less 

expensive than door-to-door 
polling, and has become 
standard.

▪ Too many entities are 
conducting “polls” and 
“market research.” 

▪Nonresponse rates have 
skyrocketed.
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TECHNOLOGY AND 

OPINION POLLS (CONT.) 

▪ Internet Polling

▪There are many unscientific “nonpolls” on the Internet.

▪ In time, nonresponse rates to Internet polling could 

escalate like those of telephone polls.
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PUBLIC OPINION AND 

THE POLITICAL PROCESS

▪Political Culture and Popular Opinion

▪A set of attitudes and ideas about the nation and 

government. Certain shared beliefs about important 

values are considered the core of American political 

culture. 
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QUESTIONS 

▪How can inaccurate polling data hinder 

democracy? 

▪How has the collection of public opinion data 

changed over the years? 

▪What changes would you expect to see in the 

collection of public opinion data in the next 

several years? 
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PUBLIC OPINION AND 

THE POLITICAL PROCESS 

▪Political Culture and 

Support for Our 

Political System

▪Political Trust



49

PUBLIC OPINION 

ABOUT GOVERNMENT

Trust in government peaked after 9/11 but fell back 

thereafter. Over the years, the military and churches 

have been the institutions receiving the highest levels 

of public confidence. After 9/11, confidence in the 

military reached new highs. Confidence in churches 

was hurt in 2002 by a series of sexual abuse 

scandals. Banks and the Supreme Court also score 

highly, while the media, Congress, labor unions, and 

business come off more poorly.
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CONFIDENCE IN INSTITUTIONS: PERCENTAGE 

OF AMERICANS WHO HAVE A “GREAT DEAL” 

OR “QUITE A LOT” OF CONFIDENCE IN 

MAJOR U.S. INSTITUTIONS
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PUBLIC OPINION 

AND POLICYMAKING

▪ The general public believes the leadership should 

pay attention to popular opinion. 

▪ Leaders themselves are less likely to believe this. 

▪Setting Limits on Government Action 

▪Public opinion may be at its strongest in preventing 

politicians from embracing highly unpopular policies.
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QUESTIONS FOR 

CRITICAL THINKING 

▪ In what ways have you been socialized politically? 

Compare and contrast your experiences with 

those of your classmates. 

▪ In 2000, less than half of the adult population 

participated in the presidential election. If the 

public continues to have minimal involvement in 

the political process, can democracy continue to 

function? What are your thoughts on the future of 

democracy? 
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WEB LINKS 

▪The Gallup Organization

▪MSNBC

▪Pollingreport.com

▪Roper Center

▪ANES American National Election Studies 

http://www.gallup.com/
http://www.msnbc.msn.com/
http://pollingreport.com/
http://www.ropercenter.uconn.edu/
http://www.electionstudies.org/


▪Each student will use internet resources to 

understand his/her own political ideology then 

create a personal voting guide on the 

candidates and issues for an upcoming or past 

major general election. Please provide 

screenshots for proof of activities completed.
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POLITICAL IDEOLOGY AND PERSONAL 

GENERAL ELECTION VOTING GUIDE



▪Take the World’s Smallest Political Ideology 

Quiz from http://www.theadvocates.org/quiz . 

Print out the results and read about your 

ideology and bring the print out to class. 

Administer and explain the quiz to family 

member or friends and see where they fall. 

Submit proof that you took the quiz by copy 

and pasting results.
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POLITICAL IDEOLOGY AND PERSONAL 

GENERAL ELECTION VOTING GUIDE

http://www.theadvocates.org/quiz


▪Using https://www.isidewith.com/, figure out 

which 2020 presidential candidate matched 

your political stance by answer ALL questions. 

Submit proof that you took the quiz by copy 

and pasting results.
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POLITICAL IDEOLOGY AND PERSONAL 

GENERAL ELECTION VOTING GUIDE

https://www.isidewith.com/


▪Explore https://ballotpedia.org/. Revisit this site 

as elections information will be updated often.
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POLITICAL IDEOLOGY AND PERSONAL 

GENERAL ELECTION VOTING GUIDE

https://ballotpedia.org/


▪Explore the status of BALLOT measures (aka 
propositions) in California. Initiative and 
Referendum Qualification Status page of the 
California Secretary of State's official 
webpage. Go to 
https://www.sos.ca.gov/elections/ballot-
measures/initiative-and-referendum-status/. 
Explore and preview current and future, failed and 
circulating Statewide Ballot Measures. Pay close 
attention to ones that qualifies for the current and 
upcoming November General Election.
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POLITICAL IDEOLOGY AND PERSONAL 

GENERAL ELECTION VOTING GUIDE

https://www.sos.ca.gov/elections/ballot-measures/initiative-and-referendum-status/


▪ Create your personal voting guide for an Upcoming Election or Previous 
Major Election.

▪ 1. Go to www.smartvoter.org , or http://votersedge.org/en/ca/

▪ 2. Enter your address and zip code

▪ 3. Select the Current Election and click FIND YOUR BALLOT, this will 
display the candidate or measures in your next election. Now repeat the 
steps to find candidate and issues found in the it with latest November 
General Election, which happens every even year.

▪ 4. Choose your Candidates and Measures. 

▪ 5. Create a personalized voting guide for latest November General 
Election.

▪ 7. Select the candidates for each of the elected offices. Because 
California has direct democracy, choose YES or NO and briefly explain 
WHY for all qualified measures and propositions.

▪ Creativity Counts or put some thought into your design and presentation. 
See an example below. https://tinyurl.com/yb457sdt
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POLITICAL IDEOLOGY AND PERSONAL 

GENERAL ELECTION VOTING GUIDE

http://www.smartvoter.org/
http://votersedge.org/en/ca/ballot/election/area/42?id=statewide-42-ca
https://tinyurl.com/yb457sdt

